A Si ng le Fath e r Discove r s a Powe r fu l Tool for Tog eth e r n ess

Customize the trips as much as humanly possible — to make them your own!
“Every single one of our Road Trips comes complete with a custom theme, logo, itinerary, apparel, and more.”
Turn the “planning and development” phase of each trip into
				
a multi-month experience.

Involve your child in as many facets of the planning as possible.

Look for creative opportunities for both of you to flex your “creative muscles”
along the way (inventing games, trivia contests, etc.).

Beyond the games, weave in cultural and non-theme related highlights to really broaden each 		
experience (i.e., local attractions and visits with friends and family around the country).
Be flexible. As well planned-out the trip may be, circumstances will
present themselves “on the road” that were unforeseen. This actually is a hidden benefit
of the “Road Trip” format. Look at these mishaps as opportunities to live “in the moment”
		

and go with it — as they will become an anticipated part of your travels.

As the parent, look for those one or two opportunities on each trip to incorporate and
experience true “teachable moments” (these are completely up to you,
and are defined by the different cultures and needs of every family).

Document the trip in all of the ways available to you so that sights and sounds can survive
well past the actual trips themselves (“Rarely a day goes by that Spence or I don’t reference
something related to one of our Road Trips — an event, a person, a team, or even
something as simple as a phrase. And the full-blown Road Trip scrapbooks that we create for
each event have served as a constant source of conversation and nostalgia.”).
Milk it for all it’s worth! Each Road Trip is a one-of-a-kind, once-in-a-lifetime experience.
	Taken as a whole, they comprise a “Parent-Child body of work” that serves
as the foundation for a lifelong bond that few, if any, other experiences can approach.

’ll never forget Spence’s face when we first walked into the Alamodome back in 2000,”
recalls Chicagoan Jeff Siegel, thinking back to the original Road Trip he took with
his then seven-year-old son — a journey that would change everything for Siegel and
his child. “You just knew this was something special, and maybe, just maybe, I had stumbled
upon something really huge. And I’m not just talking about the grin on his face.
REINVENTING THE WHEEL
What Siegel had stumbled upon was more than
a mere summertime diversion for father and son.
This seemingly ordinary trip would turn out
to be a discovery on par with splitting the atom
for the overworked, over-stressed, modern parent.
The simple act of hitting the road for a week
or two and a few thousand miles — a pastime as
American as backyard barbeques and mechanical
bulls — could transform a father-and-son dynamic
from run-of-the-mill to thick-as-thieves by the
time you get to Phoenix.
“To be honest, the destination is kind of
irrelevant,” Siegel says from his office in
Evanston, a leafy lakeside suburb of Chicago.
“It took me years to understand this. You give
a kid a birthday present, and they’ll have more
fun playing with the box. I guess you could say
it’s all about the journey. My kid and I like
sports — so that’s our excuse for hitting the
road — but it could be anything. It could be
movie palaces, amusement parks, historical
sites, or hot dog stands. You name it.”
A compact, bespectacled creative director, Siegel
was separated from Spence’s mother in 2000
and worked hard over the next few formative
years to remain a big part of his son’s life. It
wasn’t easy — demanding clients, shared

custody, and a host of other distractions vie for
attention — but Siegel managed to stay very
close to the boy. It wasn’t until that spur-of-themoment vacation in the year 2000, however,
the one that took Siegel and his son across
the southwestern tier of basketball arenas, that
the notion of Road Trip transformation began to
take hold.
“That trip was magical,” Siegel remembers.
“It started as a lark — to visit the three major
NBA arenas in Texas with my kid in tow.
We called it ‘The Texas Swing,’ complete with
t-shirts that proudly displayed our custom logo.
But something else happened along the way.
Spence and I bonded, talked, shared stories,
ate at greasy spoons, made up contests, and
just generally enjoyed the journey — almost
more than the basketball games themselves.”
“By the time I got back,” Siegel recalls with a
twinkle in his eye, “I knew what to do.”
Siegel began formulating a grandiose plan. He
and his son would visit every NBA arena — as well
as every Major League Baseball park — across
the United States, on an average of two to three
trips per year. “Currently, we’ve been to 24 of the
30 major league ballparks,” he proudly states,
glancing at a framed snapshot on his desk
from a recent trip to Arizona. “And we’ve

also been to 25 of the 30 NBA arenas. All told,
we’re talking about 28 states, 40-plus major
U.S. cities, hundreds of ballgames, and literally
thousands of magical miles. That leaves a total
of 11 more stops for future itineraries. Actually,
12…when you consider that Seattle’s NBA team
has moved to Oklahoma City.”
Between the lines of Siegel’s warm patter about
hilarious road games and unexpected detours
is a serious subtext. “I’ve probably learned more
about myself on these trips than anything else,”
Siegel admits. “Spence and I are closer than
ever — and it all goes back to my secret weapon
as a dad — the open road.”

